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Introduction  

Eugene Sunday Streets (ESS) promotes healthy, active living through free, annual community 

events ǘƘŀǘ ƻǇŜƴ 9ǳƎŜƴŜΩǎ ƭŀǊƎŜǎǘ ǇǳōƭƛŎ ǎǇŀŎŜ ς its streets ς for residents and visitors to bike, 

walk or roll, experiencing active transportation and ǎƘƻǿŎŀǎƛƴƎ 9ǳƎŜƴŜΩǎ ǳƴƛǉǳŜ 

neighborhoods. 

Eugene Sunday Streets is not about closing streets to 

cars ς the event is about opening the streets to people 

and connecting community members, including 

bicyclists, walkers, runners, seniors, adults and 

children of all ages. The event allows the whole 

community to enjoy its public space through healthy, 

ǇƘȅǎƛŎŀƭ ŀŎǘƛǾƛǘƛŜǎ ƻƴ 9ǳƎŜƴŜΩǎ ǎǘǊŜŜǘǎ ŀƴŘ in the 

beautiful City parks.  Eugene Sunday Streets features 

different neighborhoods every year on routes of 1.5 ς 

3 miles, with no start or finish.  

Eugene Sunday Streets builds community, stimulates 

the local economy, and represents neighborhood, business and government investments in 

EuƎŜƴŜΩǎ ǾƛǘŀƭƛǘȅΣ ƭƛǾŀōƛƭƛǘȅ ŀƴŘ ŘƛǾŜǊǎƛǘȅΦ  

Eugene has one of the highest bicycle commute mode shares in the country, as well as a many 

residents who walk to school or work.  There are thriving local business nodes, and active 

neighborhood and business organizations.  The City utilizes the opportunity to highlight all of 

these assets during safe, fun, and increasingly popular community events like Eugene Sunday 

Streets.  

This year, Eugene Sunday Streets set two event 

records. The event in the Friendly neighborhood 

surpassed previous neighborhood Sunday Streets 

events with over 3,100 participants. And, 

combined attendance for the two Sunday Streets 

events held in 2015ς one on July 26 in the 

Downtown area, and the September 20 event in 

the Friendly area ς was a record 7,100. 

The open streets movement is growing internationally, as well as locally across the state of 

Oregon. This year in 2015, Eugene Sunday Streets gave advice to organizers in Bend, Oregon 

who will put on their first open streets event next summer.  

άLƴ ƭŀǊƎŜ ǇŀǊǘ ōŜŎŀǳǎŜ ƻŦ the events, my 

daughters now insist on riding their bikes 

to school every day, and have taken to 

riding their bikes around town every day 

after school (instead of staying home and 

ǿŀǘŎƘƛƴƎ ¢±ύΦ ¢Ƙŀƴƪ ȅƻǳΗέ 

-Tom Powers 
Program Supervisor, Campbell Community 
Center  

 

 

Mayor Piercy enjoying a stroll through the 2015 
Friendly Neighborhood Eugene Sunday Streets 
event. 
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The long term transportation, health, and community benefits of Eugene Sunday Streets cannot 

be overstated.  When residents discover how much fun it is to walk, bike, roll, and skate, and 

how easy it is to be physically active at Eugene Sunday Streets, they often make a shift in their 

behavior and choose to create the Eugene Sunday Streets experience every day, whether it be 

walking to a restaurant, riding with their young kids, or exercising in a park. In fact, about 37% 

of participants surveyed at the downtown event said they would increase their bicycling or 

walking activity because of Eugene Sunday Streets.   

Eugene Sunday Streets was funded this year in large part by community sponsorships and State 

Transportation Planning ς Urban (STP-U) funding. Major sponsors include, Lane Transit District, 

Eugene Weekly, EUGfun!, Bike Friday, Oregon Department of Transportation, PacificSource 

Health Plans, and Northwest Community Credit Union. The City of Eugene contributes staff 

time to organize and implement the Eugene Sunday Streets program.  

The City of Eugene expanded and improved Eugene Sunday Streets 2015 in several ways: 

¶ Increased Activity Centers ς Both events featured more than two Activity Centers. This 

engaged a larger audience and created more space for vendors to increase total 

revenue and activity. The Friendly event was able to incorporate over 52 vendors at 4 

Activity Centers, largely supported by the enthusiasm and engagement from the 

Friendly Area Neighbors and businesses. Each dynamic Activity Center exposed 

participants to a greater diversity of music, interactive experiences and opportunities for 

dialogue with vendors. Having multiple Activity Centers encouraged participants to 

circulate the entire route by walking, biking and rolling as not to miss anything.  

 

¶ Condensed 2 mile Route- The size of the routes this year were reduced from years past, 

which helped condense the amount of people on a given street block. The Downtown 

route closed 1.25 miles of city streets, and the Friendly route 1 mile. Shorter routes 

appeared fuller, felt livelier, and generated an increase in the number of people who 

walked the route. Straightaways on both routes reduced the number of volunteers used 

for intersections and efficiently focused the available volunteers. 

 

¶ Engaged Businesses ς Prior to the Eugene Sunday Streets Downtown, the ESS 

coordinator attended DEED (Downtown Eugene Economic Development), DEM 

(Downtown Eugene Merchants) and DNA (Downtown Neighborhood Association) 

meetings to begin, and continue a conversation about the downtown event with 

residents, and business owners. These relationships strengthened the organized 

participation from downtown stakeholders including an increase in volunteers, 

donations, and day-of business specials along the route.  It also allowed for the event to 
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be more publicized in their stores and on other web and social media platforms. For 

both the Downtown and the Friendly Event, surveyed participating vendors reported 

overwhelmingly positive experiences and increase to their businesses. 

 

¶ New Outreach to Lower Income and Latino Communities- Cornerstone Community 

Housing and Centro Latino were both key in our outreach this summer to lower income 

and Latino communities. We attended Cornerstone Housing summer picnics and 

distributŜŘ [¢5Ωǎ ŦǊŜŜ Řŀȅ-of-event bus passes to encourage participation from various 

neighborhoods. Handbills for the Friendly event were printed in both Spanish and 

English and distributed in all back to school packets for Adams, ATA (Arts & Technology 

Academy), and the Family School (neighboring schools to the event). Centro Latino 

invited the ESS coordinator to share at the young adult mentor group, which catalyzed a 

new method of presentation using full color photos to engage a younger audience. 

Communication with Centro Latino has been sustained by fostering a relationship on 

social media platforms. 

 

¶ Partnership with Zero Waste- This was the first Eugene Sunday Streets that attempted 

to be Waste Free. City of Eugene- Waste Prevention Staff partnered with Sunday Streets 

in providing educational material, including a purchasing guide to help make smart 

purchases of compostable service-ware, for all food vendors prior to the Friendly event. 

During the event, each Activity Center had sets of compost, recycling and trash bins and 

disposal of waste was encouraged and 

guided by a master recycler and trained 

volunteer. Sunday Streets Friendly was 

the trial of zero waste implementation. 

We used this event to launch a campaign 

with the goal of making future Eugene 

Sunday Streets waste free.  

 

 

 

 

 

 

¶ Collaboration with EUGfun! ς Eugene Sunday Streets worked with the newly rebranded 

Eugene Cultural Services Division program called EUGfun! for the fifth year on publicity 

of the Sunday Streets events, and coordination of the Kesey Square and Friendly Park 

Activity Centers. They provided programming and funding for two stages (one at each 

 Master Recycler Barbara helping participants compost their waste 
at the 2015 Friendly event 
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event) with a lineup of musical acts and stage crew. EUGfun! also brought in new 

features like the NOW! pop-up stage which proved to be a huge hit on the Downtown 

route, featuring 20 minute sets from local belly dancers, poets, singer song writers, and 

a magician. Both ESS events were listed in the EUGfun! Summer Passport that was 

distributed widely throughout the city. 

Background  

In 2011, Eugene joined the national movement to hold Open Streets events across the nation.  

9ǳƎŜƴŜ {ǳƴŘŀȅ {ǘǊŜŜǘǎ ƛǎ ƳƻŘŜƭŜŘ ŀŦǘŜǊ .ƻƎƻǘłΣ /ƻƭƻƳōƛŀΩǎ /ƛŎƭƻǾƛŀǎ ƘŜƭŘ ŜǾŜǊȅ {ǳƴŘŀȅ ƻƴ тл 

miles of streets.  There are dozens of Latin American cities that also use their streets for active 

recreation on Sunday mornings.   

The Open Streets concept is a perfect fit  for Eugene.  It highlights Eugene as a bikeable and 

walkable city.  Small and medium-sized cities around the country look to Eugene as an 

innovative leader that experiments with new ideas.  Eugene Sunday Streets events have 

become 9ǳƎŜƴŜΩǎ annual signature walking and biking events.  Strong partnerships needed to 

implement the events are formed based on the core values of active transportation, community 

spirit, environmentalism, outdoor recreation, public health, and safety that are embodied in 

Eugene Sunday Streets. 

Eugene Sunday Streets uses what ƛǎ ŘŜǎŎǊƛōŜŘ ŀǎ ŀ άǎƻŦǘέ ǎǘǊŜŜǘ Ŏƭƻǎure where residents along 

the route have access to their homes (with a volunteer escort), but all others are restricted 

from driving on the street.  This creates a reasonably car-free environment where people can 

feel comfortable playing in the street.  In Bogotá, 

Colombia, major streets are closed for this type of 

event.  In choosing a Sunday Streets route in Eugene, 

the priority is low-traffic, low-transit streets with 

minimal negative impact to businesses or places of 

worship along the route. This year Sunday Streets 

Downtown worked to highlight and promote businesses 

along the route and Sunday Streets Friendly successfully partnered with Friendly Street Market, 

and Common Ground Garden to spotlight neighborhood hallmarks.  Routes may also feature 

9ǳƎŜƴŜΩǎ ǿƻǊƭŘ Ŏƭŀǎǎ ōƛŎȅŎƭŜ ŦŀŎƛƭƛǘƛŜǎ ǘƻ ŜŘǳŎŀǘŜ ǊŜǎƛŘŜƴǘǎ ƻƴ ǿƘŜǊŜ ǘƘŜȅ Ŏŀƴ ōƛƪŜ ƻǊ ǿŀƭƪ 

safely, every day.  The route always includes open spaces or City parks to accommodate the 

popular Activity Centers. 

 

άL ƭƻǾŜŘ ǘƘŜ {ǳƴŘŀȅ {ǘǊŜŜǘǎ ŜǾŜƴǘΣ 

and would love to see it at least once 

a month in our fair city. And yes, I 

drive a car, but prefer the bike or 

waƭƪƛƴƎέ- Anonymous Survey 

Participant 
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The primary goals of Eugene Sunday Streets are to: 

¶ Improve the health of Eugene residents 

¶ Reduce dependence on motor vehicles by encouraging walking and biking 

¶ Increase awareness of sustainable transportation options 

¶ Increase neighborhood livability & build community  

¶ Create new opportunities for businesses, investing money directly into our local 

economy 

Program Activities and Outcomes  

Sunday Streets Participants  

This year, over 4,000 participants 

Downtown, and 3,100 participants 

in the Friendly neighborhood 

walked, biked, and rolled enjoying 

the two different Eugene Sunday 

Streets routes.  Combined, tƘŀǘΩǎ 

roughly 1,400 more participants 

than the previously largest Eugene 

Sunday Streets events in 2013!  

Eugene Sunday Streets was able to 

reach out to a broader base of 

people who may not have 

participated in the program otherwise through extensive outreach and relationship building. 

The participant goal for 2015 was at least 6,000, which was easily surpassed. The Sunday 

Streets Downtown event was held on July 26th, a mild 72 degree day sandwiched in between 

days of more intense heat. Cooler weather during the Downtown event which included light 

showers around 3pm, may have deterred some people from attending or staying for the 

entirety of the event. Additionally, ǘƘŜ [ŀƴŜ /ƻǳƴǘȅ CŀƛǊΩǎ free admission day coincided, which 

could have affected attendance and did affect traffic on the route. There are many great events 

presented in Eugene throughout the summer, which could create an oversaturation effect; 

however, the consistency of Eugene Sunday Streets over the past five years has created a 

growing community that looks forward to attending consistently each year.  

Participants crossing Broadway & Jefferson at the 2015 Downtown Event 
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The participant goal for Friendly was 2,000, and 

was joyfully exceeded with over 3,100 

participants largely due to the neighborhoodΩs 

active involvement in activity coordination, and 

promotion. The day of the event, Sunday 

September 20th was abnormally warm for late 

September in Eugene. Temperatures reached 80 

degrees and the sun shone brightly.  This 

weather worked in our favor and could be 

attributed to the high numbers of participants 

compared to other neighborhood events. The 

ESS coordinator was in communication with the 

Friendly Neighborhood Association and route businesses beginning in the spring. This gave 

ample time to work through any areas of concern and towards collaboration.  

Eugene residents enjoyed both events and City staff received many comments from the 

community on how they would like to see more Eugene Sunday Streets events. Downtown 

participants and businesses that were surveyed as well as Friendly Area Neighbors and business 

owners overwhelmingly requested that Sunday Streets return to their neighborhoods. 

Communication Goals  

City of Eugene staff uses Eugene Sunday Streets as an opportunity to reach Eugene residents 

with messages around active transportation options, healthy living and how their 

transportation choices impact our community and environment. These messages are delivered 

through several different outlets, including: newspaper, radio, printed material and in person 

neighborhood relationship building. At the events, vendors are given the opportunity to engage 

5th Ave
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University
Downtown Bethel 5th Ave Harlow Downtown Friendly

2011 2012 2013 2014 2015

Participant Counts 1850 3000 4200 1500 2500 1100 4,000 3100

1850

3000

4200

1500

2500

1100

4,000

3100

0
500

1000
1500
2000
2500
3000
3500
4000
4500

N
U

M
B

E
R

 O
F

 P
A

R
T

IC
IP

A
N

T
S

EVENT LOCATIONS & YEAR

Participant Counts

Performers taking advantage of the busy streets at the 2015 
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participants with activities promoting healthy, active lifestyle choices and active transportation. 

The specific communication goals for Eugene Sunday Streets 2015 were to: 

¶ Recruit 6,000 total participants to walk, run, bike, skateboard, roller skate/blade and roll 

(including mobility devices) at Eugene Sunday Streets 2015.  Actual: 7,100 participants    

¶ Engage and invite Latino community members and low-income housing residents to 

participate at the events. Actual: Outreached to Cornerstone Community Housing, and 

/ŜƴǘǊƻ [ŀǘƛƴƻΩǎ ȅƻǳth mentor group  with new promotional materials and gaining new 

volunteers and participants 

¶ Reach all area residents and businesses within a block of the designated Eugene Sunday 

Streets route at least two times with Eugene Sunday Streets messaging.  Actual: Met 

with postcard mailings, door hanger distribution, in person meetings, as well as 

additional print, radio and online media. 

¶ Place major media stories in area papers, newsletters, radio, and television outlets.  

Actual: Exceeded.  There were at least thirty two earned media stories in a wide variety 

of outlets. That is over double the amount of earned press from 2014. 

Overall, Eugene Sunday Streets 2015 had great success in meeting our communication goals. 

Following is an outline of the program outreach, activities, and community involvement and 

how they played a part in reaching the primary and specific communication goals of Eugene 

Sunday Streets.  

Community Outreach and Media  

The City of Eugene Transportation Planning Office has organized Eugene Sunday Streets since 

2011 with growing participation and reliable media coverage. In 2015, at least 28 articles and 

blog stories were circulated about the Eugene Sunday Streets 2015 events (earned media/ non-

paid).  Media outlets included the Register Guard, Eugene Weekly, most local television 

stations, radio stations, area blogs and web postings from community groups, including Greater 

Eugene Area Riders (GEARS), Downtowneug.org, Eugene Cascades & Coast, and the University 

of Oregon. Please see the appendix or www.eugene-or.gov/essreports for a full listing. In total, 

Eugene Sunday Streets 2015 purchased 6 Eugene Weekly print ads at the co-sponsorship rate, 

17 Facebook advertising boosts, and radio advertising with 3 different local stations. Many 

more stories in neighborhood and community newsletters are not captured in this accounting. 

In 2014 there were over one million media impressions. 2015 Eugene Sunday Streets blew this 

number away with over 4.5 million media impressions during the 2015 summer season. 

 

 

http://www.eugene-or.gov/essreports
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Media Impressions 

The over 4.5 Million media impressions were accrued 

from the outreach, advertising and media hits.  Our 

donated ad space from Lane Transit District alone 

generated over 2.6 million impressions in our 

community, while our radio ads and interviews brought 

about 707,000 impressions and our print ads and 

articles earned us 653,000 impressions.  We were able 

to get truly great coverage of our community, 4.5 

million impressions, for only $9,800 in paid advertising.  

We also utilized a donated ad space, earned media, email marketing and social media to get to 

this large number for such a small price tag. 

The following is a list of organizations that helped promote Eugene Sunday Streets:

Print, Television and Radio 

Eugene Weekly Newspaper 

Register Guard Newspaper 

KRVM Radio 

KDUK Radio 

KLCC Public Radio  

Cumulus Media 

Bicoastal Media 

KEZI Television  

Eugene Outdoor Recreation Guide 

KVAL Television  

 

Internet and Online 

City Council Newsletter 

GEARs Newsletter 

InMotion E-Newsletter 

Kidical Mass Website 

DowntownEug.org 

Safe Routes to School Website 

WeBikeEugene.org  

UO Public Policy Planning & Mgmt. Program  

 

 
 

We had over 4.5 MILLION media 

impressions for Eugene Sunday 

Streets over the 2015 season.  

Eugene Sunday Streets 2015 earned 

more than 28 media hits by working 

closely with various reporting groups 

in the area.   

 

The Common Ground Garden Bulletin Board 
advertising the 2015 Friendly Neighborhood event. 
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LƴǘŜǊƴŜǘ ŀƴŘ hƴƭƛƴŜ ŎƻƴǘΩŘ 

Friendly Area Neighbors Newsletter (print, 

online & Facebook) 

Southeast Neighbors Newsletter (print, 

online & Facebook) 

Human Rights and Neighborhoods E-

Newsletter 

Smarttrips: South Central Newsletter (print 

and online & Facebook)  

Facebook, Twitter & Instagram 

 

There were three Eugene Sunday Streets 

communication pieces printed and distributed to 

residents, businesses and places of worship in 

each of the Sunday Streets areas. A postcard and a 

door hanger were delivered to each resident, 

business, and church inside the event route, along 

the route, and one block outside the route for 

each event. Additionally, a business-specific 

informational email was sent to Downtown 

businesses inviting them to participate in the 

event and following up from conversations at 

previous respective meetings. The two churches 

inside each route received handouts, postcards 

and phone calls ensuring their church traffic would 

have safe access to and from their buildings the 

day of the event. The simultaneous SmartTrips 

campaign aided advertising both events by 

mentioning Sunday Streets in their three print 

newsletters, each mailed directly to 6,360 

Southeast and Friendly neighborhood households 

and through tabling with event material at SmartTrips neighborhood activities. Around 500 

Eugene Sunday Streets posters were posted and over 2,500 Eugene Sunday Streets handbills 

were distributed throughout various venues, including: bike shops, local grocery stores, other 

local businesses and community events. Over half were printed in English and Spanish which 

were used for back to school packets and neighborhood outreach. Lane Transit District (LTD) 

sponsored 10 large ads on the outside of the buses and 110 posters inside the buses during the 

summer to publicize both events, as well as radio box ads (space on the box just behind the 

driver) for the Friendly event. This was the first summer to try Concrete Graphics®, large sticker 

signs which adhered to the sidewalk at seven locations downtown and three in the Friendly 

Neighborhood. Concrete Graphics® were both eye catching and inspiring. The downtown 

Concrete graphic advertisement for the downtown event 
in front of Sizzle Pie. 
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business owners, inspired by use of sidewalk space for advertising, released their own sidewalk 

chalk campaign after Sunday Streets debuted the downtown ads. 

Yard signs were distributed along the Sunday Streets routes (in the public right-of-way) a week 

before each event. Yard signs from previous years were re-used with new stickers to update the 

location and dates in order to save money and help meet our event sustainability goals. Large 

over-the-street banners were placed across major intersections Downtown the three weeks 

leading up to each event (these are permitted through the City of Eugene). 

Around 870 flyers printed in Spanish and English were 

distributed to elementary schools in the Friendly 

Neighborhood. An additional 730 Spanish/English flyers 

were distributed at outreach events and were included in 

the SmartTrips; South-Central neighborhood deliveries.  

Shane MacRhodes with Safe Routes to School was the 

point person for the 4J school distribution of flyers. 

 

 

Physical Activities  

One of the main goals of Eugene Sunday Streets is to help improve the health of Eugene 

residents by increasing participantsΩ physical activity levels.  The City of Eugene is a LŜǘΩǎ aƻǾŜΗ 

City.  [ŜǘΩǎ aƻǾŜΗ is the national program begun by First Lady, Michelle Obama, to solve the 

epidemic of childhood obesity within a generation.  As a [ŜǘΩǎ aƻǾŜΗ City, the City of Eugene 

aims to help youth lead healthier, more active lifestyles throughout the year.  Eugene Sunday 

Streets offered two opportunities to do this. 

Eugene Sunday Streets allows 

everyone to experience active 

transportation by getting out on foot 

or wheels to enjoy two different car-

free routes throughout the summer, 

but that is only part of the 

commitment to physical activity.  

Physical activity programming is also 

incorporated into all of the activities 

occurring in the parks and along the 

routes as part of the events. Each 

άaȅ ŦŀǾƻǊƛǘŜ ǇŀǊǘ ŀōƻǳǘ 9ǳƎŜƴŜ 

Sunday Streets is seeing in the 

downtown area with so much 

activity! This highlights the many 

great businesses downtown and 

ǎƘƻǳƭŘ ōŜ ŀƴ ŀƴƴǳŀƭ ŜǾŜƴǘΗέ 

ς Rick Mowday, participant 

2015 Sunday Streets Participant 

  

Participants at the 2015 Friendly event, including the Dari Mart Cow doing 
Piyo led by instructors from Oakway Fitness 
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vendor is asked to include an activity 

component to their booth. Examples from 

this year include the Democratic Party of 

Lane County holding hula hoop contests, 

and the Emerald City Dragon Boat RacingΩǎ 

balance ball to simulate being on a paddle 

board. In doing this, Eugene Sunday Streets 

hopes to be an engaging and participatory 

event that generates a continuing dialogue, 

versus a onetime experiential celebration. 

The physical activities extended beyond just 

the vendors; community groups and 

organizations offered free fitness classes and games to promote healthy movement and engage 

people who might not normally have access or interest in specific sports or classes.  Activities 

included: soccer, slack lining, tree walks, scavenger hunts, yoga, dance, Pilates, martial arts, 

kickboxing, hula hoops, Zumba, jump rope, Pedal Power Music, a bicycle traffic garden and a 

variety of other games and activities. A list of all activities for each event can be found in the 

Appendix. By exposing participants to new forms of physical fitness, Eugene Sunday Streets 

hopes people will take home these new experiences and apply them in their daily lives; by 

walking to work, biking their kids to school or joining a gym. 

Community Building/ Organizing  

Eugene Sunday Streets worked with neighborhood associations, businesses and community 

groups to involve them in the planning and implementation of each event.  This community 

organizing effort included outreach to residents and businesses affected by the route.   

Engaging neighbors, businesses, nonprofit organizations, and community groups is paramount 

to the success of Eugene Sunday Streets. Working closely to feature local residents from each 

route area in the Activity Center programming for each open street event resulted in even more 

successful Eugene Sunday Streets events. Local neighborhood associations ran activity booths 

at the events, residents threw garage sales and lemonade stands, and businesses offered 

promotional deals, classes, and other specials to bring event participants into their store. We 

worked closely with business owners to coordinate efforts and help promote their events and 

specials happening on the day of the event. Neighbors were encouraged to get involved 

through a postcard mailing with ideas for front yard activities. 

Andrew Fisher, President of the Friendly Neighborhood Association 
enlightening participants of the rich and quirky history of the 
Friendly Neighborhood 










































